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We are the
Bos Marketing

The BOS Studios simplifies marketing for you. Takes the ease of the

process where we work closely with our clients to achieve the result
that our clients are looking for.



My name is Graee

About me

| inherited the creative gene from my mum and studied
photography, interior design and business in
Southampton. After college | became an estate agentin
Leicester for a year and then moved after the pandemic
back to be involved in setting up the White & Guard
estate agent branch in Hamble.

During that time | started studying social media
marketing and started up my business formally known
as The Bos Agency on the side. In August 2022 | made
The Bos Agency my priority and moved my business into
the studio of The House of Bos in Hamble Point Marina
and the creative hub, The BOS Studios, was formed. We
have since tripled our business and changed to Bos
Marketing in our new office in Netley.



My name is Ethan

About me

| have always had a creative side to me ever since | was
young, always striving for the best. | trained as a chef
where | was able to express and hone this skill for
several years working at different establishments.
Having played football from a young age having the
ability to read the game has allowed me to bring this
skill over into social media and to be able to see where
the current style is heading or'what the next step in your
business might be on socialrmedia.

| have always had an interest in photography, social
media has allowed me to focus this skill to bring our
clients the shot they want.




Why is Social Media 8§
Marketing important

Social Media is a huge asset to a business, it offers multiple

platforms where your brand can be visible to a huge audience.
Consistency is key when it comes to marketing and when a

business isn’'t consistent on their platform is shows and this is
one of the key building blocks to where social media is built.



Client Work
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The Goal

When we first sat down with Brownlee Fitness they wanted to add value and also
show all the exciting events that each of there squad members experience.

We wanted to keep brand awareness but also add value at the same time. This
then creating a community for the followers where they feel their questions are
answered.

Was Trial and error based on what they were looking for but with The Bos Studios
help we helped them grow their reach to an extraordinary amount (still growing
today). Simple changes and stress free.
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were posting and found that
letz1d video content was working the

Audience retention

best tool.

Here are some of the analytics
with Brownlee Fitness since
starting with them. This was in a
six month zone but still growing
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The Goal

When we first sat down with MCC Marine who also manage three other boat
brands which also needed social media. Their main concern was consistency as
they feel they werent appealing to their audeince and sharing what they do
more often.

We couldn’t of agreed more, so we put a plan in place where we consistently
have been posting on there platforms every day (5 days a week) and the growth
has been great along with more engagement on the feed.
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Ripon Triathlon Festival was a
very fun concept and they had
never done social media
before. Struggled with posting
consistently when they did try it
and it never worked out.

We really went deep as to what
the festival is all about and also
driving signs ups before the
event.

Wanted to keep it playful and
fun but give a message at the
same time.

Result

=G

CAMPING SLOT FOR
RIPON TRIATHLON

- &

. COME AND
. EXPE NC RS
RIPON-T) HLO
FESTIV CENARY

_5 - ’
Sada s o b uonxsuop IR,
A f N ) o
ANG™ | .

. [ -
SWIM LIKE ¢
| AT RIPON TRIATHLON
il $al
| LveceawmH B* a8

| ALISTAIR BROWNLEE | \ é
ERAIET s i W B

- acommon [\
.MISTAKE THAT 24 \
PEOPLE CAN MAKE o L e
WITH PEDDLE " Y NG [ wiat can
EFFICENC'{ ¥ TANDARD RELAY ¢

oua | THE KEY THING
THAT WILL HELP
€ YOU ACHIEVE
| SPRINT SWIM A EFFICIENT
¥ PEDDLE STYLE

!gSPRINT RELAY
—_

3 AT THE RIPON
i TRIATHLON FESTIVAL ‘

“ 1 WHAT
{ - =/ HAPPENS
AT THE RIPON

Took July 2024

Result
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TRIATHLON

Helvellyn Triathlon had a very
similar brief however its not a
weekend event and its a tough
event. So the content had to
have more stratedgy and a lot
more tips and tricks to help with
training for the event as well as
including what the event is all
about.

We went with the branding
colours and played a lot more
with the imagery and layering it

up.
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Accounts reached

Accounts reached 11K
+36.2%

Accounts engaged 178

+182.5%
Accounts engaged 109

+11.2%
Total followers 218
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Content you shared 130
Content you shared 17

Both Accounts are achieving great analytics considering we have only
just really started on the set ups and the engagement and accounts
reach keeps rising every day.



Clients we have also worked with...
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We look forward to hopefully working with you soon and
please don’t hesitate to get in touch.
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